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Agenda
Look back, look forward

• Introductions
• 2020: Building passenger confidence
• 2021: Welcome, the Northgate Link Extension opening
• 2022: Beginning to rebuild ridership



2020, early 2021:
Building passenger 

confidence
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Building passenger confidence
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Addressing psychological safety



2021: Northgate opening, 
awareness & supporting 

ridership
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Print, etc.
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Social media: 
drum beat of 
excitement for 
opening day
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Instagram, Facebook, Twitter

Two million 
total 

impressions
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The Platform



Results: Opening weekend
by the numbers
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Great opening weekend social 
reach/engagement 
Estimated 270,000+ people 
reached via social channels
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Community-led social: Trending Sound 
Transit
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2022 forecast: Beginning to 
rebuild ridership
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Ridership development, another opening
Building passenger confidence will still be key

• Continue to emphasize health and safety, including psychological 
safety, mask requirements, cleaning and “text security”

• Hilltop Tacoma Link Extension opening celebration
• How to pay will be a key message: ORCA (next generation) benefits 

and how to use, reduced fare options



soundtransit.org

Thank you.

soundtransit.org


